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% Housing, water, electricity, gas and other fuels
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Consumption & trends
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Note(s): Belgium; 2008 to 2020

Further information regarding this statistic can be found on page 46.
Source(s): OECD; ID 713396

Consumer expenditure of households on food and non-alcoholic beverages in Belgium from 2008 
to 2020 (in million euros)

Consumer expenditure on food and non-alcoholic beverages in Belgium 2020

http://www.statista.com/statistics/713396/consumer-expenditure-of-households-on-food-and-non-alcoholic-beverages-belgium
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Quelques chiffres clés



TEXT + IMAGE (L)

Corona & 
guerre en 
Ukraine 

•Budget

•Santé

•Prix
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Effets Catalysateurs
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Retail sales in non-specialised stores with 
food, beverages or tobacco predominantly 
sold
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Alimentation et boissons non alcoolisées
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Alimentation et boissons non alcoolisées
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Nouveau comportement des consommateurs
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d'autres magasins et d'autres canaux

Source: McKinsey 2021
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la valeur est un moteur du changement
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mais aussi la commodité

Source: McKinsey 2021
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Emballage, durabilité

17 Source: McKinsey 2021
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l'augmentation des dépenses alimentaires
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Même après la crise

Source: McKinsey 2021
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Source: McKinsey 2021
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Guerre en Ukraine
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Les huiles et graisses
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Pain et Céréals



TITLE ONLY

Perspectives
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La nourriture devient plus chère

•Guerre en Ukraïne

•Energie

•Croissance démographique

•Evolution dans la durabilité

•Changement climatique
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